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Institute of Management Technology, Ghaziabad, 
was established in 1980 with the objective of 
grooming budding managers with an understand-
ing of the Indian ethos, culture and business envi-
ronment, enabling them to address the current 
challenges faced by Indian companies. The mosaic 
of Indian corporate sector has undergone change 
over the years. With this change, IMT has trans-
formed itself into a Business school, which grooms 
youth into socially-sensitive and ethically-oriented 
managers with deep understanding of Indian ethos 
and culture and the ability to bring global perspec-
tives in managing business.

An autonomous, not–for–profit Institute, offering 
postgraduate programmes over the past four 
decades, IMT currently offers five AICTE approved 
programmes – Post graduate Diploma in Manage-
ment (PGDM) Full Time, PGDM Executive, PGDM 
Part Time, PGDM Dual Country Programme (DCP) 
and PGDM (BFS).
IMT has been consistently ranked among the top    
management institutes of the country. Today, it is 
the proud alma mater of more than 300 C–suite 
executives and thousands of professionals serving 

in leadership positions in the best known organiza-
tions in India & around the world in key business 
functions of Sales, Operations, Human Resources, 
Consulting, Information Technology, Marketing 
and Finance among others.

About IMT 01





DR. VISHAL TALWAR
Director, IMT Ghaziabad

DIRECTOR’S 
MESSAGE

Dear Esteemed Recruiters,

It is my utmost pleasure to present to you the 2024 placement brochure for IMT Ghaziabad. Our institution stands 
as a beacon of excellence across diverse fields of knowledge, consistently producing graduates who excel in the 
dynamic realms of the corporate world and beyond. Equipped with adaptability, profound expertise, and a proac-
tive mindset, our students and alumni are primed for success.

The contemporary business landscape is characterized by relentless change and unpredictability. Business 
models, work structures, consumer behaviour, and supply chains are in constant flux. In response to this 
ever-evolving environment, educational institutions must evolve to remain relevant and forward-thinking.

At IMT Ghaziabad, our industry-centric approach places us at the forefront of this transformation. Our esteemed 
faculty, cutting-edge curriculum, and specialized centres such as the Centre for Enterprise & Business Improve-
ment; Centre for Financial Markets; Centre for Data Sciences; Sports Research Centre; and the Innovation and Incu-
bation Centre provide a rich learning experience that is indispensable for modern businesses. By integrating tech-
nological prowess with data analysis skills alongside core subject knowledge and liberal arts education, we have 
propelled IMT Ghaziabad into a new era.

Today's graduates are expected to bring value from their very first day at work - a feat made possible through com-
prehensive immersive learning experiences. At IMT Ghaziabad, our students undergo a holistic educational 
journey that nurtures their overall growth. Our diligent and talented students are groomed to make meaningful 
contributions within their organizations. In addition to our Post Graduate Management programs, IMT Ghaziabad 
also supports the business community through Executive Learning Development programs, consultancy services, 
and research initiatives.

I extend a warm invitation to you to discover the exceptional talents and skills possessed by our students - identify-
ing future leaders for your organization. We have full confidence that our students will bring pride not only to your 
organization but also to IMT Ghaziabad through their outstanding contributions.

My Best Wishes
Dr. Vishal Talwar
Director
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MR. ANIL KUMAR
Head Placements
IMT Ghaziabad

HEAD PLACEMENT’S 
MESSAGE

Dear Recruiters,

With great pleasure, I extend an invitation to you for the Placement Season 2024 – 25 for the full-time PGDM 
programs at IMT Ghaziabad. Our 2-year full time PGDM programs are highly competitive and known for its rigor-
ous and contemporary curriculum which is designed as per industry requirements. With the backing of a strong 
network of more than 13,000 alumni, which includes more than 2,000 C-suite executives and more than 300+ 
entrepreneurs, these programs regularly yield outstanding managers. Our alumni, having worked hard over the 
years in diverse industry sectors across the globe, have rightly earned the confidence of corporates enabling 
stupendous success for their organizations. 

The current batch of students is fully equipped with both functional and soft skills, fostering a readiness to tackle 
challenges & achieve ambitious goals, amidst uncertain business landscape. IMT Ghaziabad creates an environ-
ment that maximizes student potential through a blend of academic rigor, extracurricular activities, student-led 
clubs, sports events, case competitions, live projects and comprehensive training programs. This holistic approach 
ensures our students are well-prepared to deal with complex global businesses going through digital transforma-
tion, amidst geopolitical and economic uncertainties. In light of current market dynamics, we focus on enhancing 
analytical & critical thinking, teamwork, conflict resolution, time management and structured decision-making 
skills, in our students so as to navigate today's fast-paced corporate landscape.

Your continued confidence in our graduates over the years is a significant enabler for their career to begin. It’s 
indeed a privilege for us to have you as partner in our journey towards excellence. It is my pleasure to invite you to 
engage with us in the upcoming Summer and Final Placement Season 2024 – 25, and evaluate the rich pool of 
students, so as to find the right talent for your business needs.

My Best Wishes
Anil Kumar
Head - Placements
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ACADEMIC
PROGRAMMES
The vision for our full-time academic programmes is to groom young graduates as leaders who are innova-
tive, creative, effective in execution and socially responsible. The focus is on experiential learning, design 
thinking, developing skill sets while sharpening the ability to deal with the basics, and critical and analytical 
thinking.

PGDM
Post Graduate Diploma in Management Programme 

PGDM-DCP
Post Graduate Diploma in Management
Dual Country Programme 

PGDM-BFS
Post Graduate Diploma in Management 
Banking and Financial Services Programme 

The PGDM bouquet of 2-year full time programmes comprises of the following:

Academic Programmes 04



PGDM
Post Graduate Diploma in
Management Programme

The Post Graduate Diploma in Management 
Programme is a full time 2 year AICTE approved 
programme and it offers specializations from various 
functional areas of management so as to equip 
budding managers with the knowledge and skills of 
diverse industry sectors. Students of the PGDM 
Programme earn their credits through compulsory 
courses, specialization courses and the Summer 
Internship project. The rigorous nature of the 
programme equips the candidates with the               
necessary hard and soft skills to eventually excel in 
the leadership role. 

The Institute continually reinvents the courses and 
delivers these programmes to create  management 
leaders who can navigate the ever-changing business 
landscape. The PGDM programme architecture is 
updated  continuously, keeping the contemporary  
industry needs in view, to prepare students for their 
long-term career goals. Students are exposed to      
contemporary courses like Design Thinking and   
Innovation, Simulation-based courses, Negotiation 
Skills, Data science and analytics, Entrepreneurship 
and new venture, Emerging technology and sectoral 
analysis, etc. 

The students are offered specialization courses 
before their summer internship and hence can 

contribute better to the industry during the 
internship.

In the second year, students are exposed to 
contemporary elective courses delivered by the 
in-house faculty and alumni, industry and senior 
professionals, thereby helping students meet their 
career goals. Apart from the core courses, major and 
minor specialization courses are also offered to the 
students. The students are also offered free electives 
that are different from their specializations. The 
students opt for these free electives from 
specializations other than their major and minor 
specializations. These are interdisciplinary electives 
for the holistic  development of would-be managers.

The overall thrust is to build an integrative approach 
into the curriculum so that students are focused on 
functional activities without losing sight of the big 
picture.
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Post Graduate Diploma in Management Programme (PGDM) 

PROGRAM STRUCTURE

Program Structure 06

*Note: The programme architecture  is tentative and it can be changed depending 
on Institutional requirement.

Term II

Business Communication – II

Business Environment

Business & Corporate Finance

Marketing Management – II

Managerial Accounting 

Supply Chain Management 

Human Resource Management

Legal Aspects of Business – II

Spread Sheet Modelling

Case Learning Pedagogy

Quantitative Methods

Micro Economics

Personal Growth Lab

Critical and Analytical Thinking

Experiential Learning Lab

Foundation Term Term I

Business Communication – I

Marketing Management – I

Operations Management

Organizational Behavior

Financial Accounting

Macroeconomics - Principles and Policies

Management Information Systems

Legal Aspects of Business-I

Elective Tracks in following Areas

Marketing 

Finance

Operations

Human Resource Management

Business Research Methods

Strategic Management

Core Elective #1

Core Elective #2

Core Elective #3

Core Elective #4

Term III Workshops

Design Thinking and Innovation (TI)

Data Science and Analytics  (TII)

Entrepreneurship and New Venture (TIII)

Cross Functional Simulation

Emerging Technologies and 
Sectoral Analysis

Specialization Elective # 1

Specialization Elective # 2

Specialization Elective # 3

Term IV

Personal Development Courses

Psychometric Assessment / 
Counselling Sessions

Industry / Company Lecture Series 

Internship (Apr-Jun) 

SIP/Company Project

Specialization Elective # 4

Specialization Elective # 5

Specialization Elective # 6

Specialization Elective # 7

Term V

Management Project 
in Term V & VI

Sustainability and Social Responsibility 
Course (Field work based)

Specialization Elective # 8

Free Elective Courses

Term VI Professional Development 
Courses

New Emerging Technologies Series 

Leadership / CxO Series 

Program Structure 2024-26
Read more

https://www.imt.edu/pgdm-ft/


TERM IV

Finance
Credit Risk: Analysis, Evaluation and Management
Derivatives Management
Fixed Income Securities
Investment Analysis and Portfolio Management
Investment Banking
Wealth Management
Strategic Financial Consulting: Thinking Capital in an Unsustainable World

Human Resources Management
Career Management & Succession Planning
Competency Mapping & Assessment Centre
Legal Aspects of Employee Relations-I

Marketing
Mobile Engagement and Marketing
Rural Marketing
B2B Marketing
Digital Marketing
Integrated Media Planning
Managing IT Sales

Operations
Supply Chain Modelling
Transportation and Warehouse Management
Operations Strategy

Strategy Innovation and Entrepreneurship
Strategic Management

Market Oriented Strategic Planning
Marketing Analytics
Marketing of Services
Pricing for Value
Retail Management
Business Research Methods

TERM V

Business Analytics
Business Analytics
Forecasting and Time-Series Analysis
Visual Analytics and Applications

Economic Environment and Policy
International Business
Evolution of Management Thought
Strategic Games in Marketing
International Business in the Contemporary World: Economics, 
Institutions & Policies
Management of Strategic Alliances 

Finance
Behavioral Finance
Financial Risk Management
Management of Financial Services

Human Resource Management
Fostering and Leveraging Diverse & Inclusive Workplace
HR Analytics
Legal Aspects of Employee Relations-II
Talent Management

Information Technology Management
Business Innovation Through Blockchain
Enterprise Management with SAP
IT Consulting
Artificially Intelligent Businesses
IT Service Outsourcing and Vendor Management

IT Project Management
Python for Business Analytics

Project Appraisal and Financing
Venture Capital & Private Equity
Financial Analytics

Marketing
International Marketing
Strategic Games in Marketing
Channel Management
Strategic Marketing 
using Simulation

Customer Experience Management
Customer Relationship Management
Luxury Marketing
Visual Analytics and Applications

Operations
Digital Supply Chain Management
Total Quality Management

Logistics & Distribution Management
Sustainable Operations Management

Strategy Innovation and Entrepreneurship
Competitive Strategies
Managing Start-Up and Growth

Strategies for Emerging Markets
Sustainability and Business Strategy

TERM VI

Business Analytics
AI For Managers
Data Analytics with R
Data Driven Business Decisions
NLP and Generative AI for Managers  

Business Communication
Difficult Conversations 
Gender and Communication 
Negotiation Skills

Economic Environment and Policy
Behavioural Economics
Business, Government and Society in India
Economics of AI for Policy & Business
ESG and Climate Risks for Business Leaders and Managers
Multinational Strategy

Finance
International Financial Management

Human Resource Management
Cross-Cultural Skills for Managers
Leading and Developing High Performance Team
People Issues in Mergers & Acquisitions

Information Technology Management
Digital Platform Business
Business on Cloud and IoT
Digital Business Transformation

Marketing
Market Innovations in 
Services and Business

Operations
Strategic Sourcing
Technology Management

Strategy Innovation and Entrepreneurship
Management of Innovations
Geopolitics & Business

Strategies for Grand Challenges

PGDM ELECTIVES

PGDM Electives 07
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PGDM-DCP
Post Graduate Diploma in
Management Dual Country
Programme

The IMT Ghaziabad Post Graduate Diploma in 
Management – Dual Country Program (PGDM-DCP) is 
a premium offering designed for ambitious 
individuals seeking to excel in the rapidly evolving 
global economy. The program is specifically tailored 
to prepare future managers to navigate international 
business landscapes, equipping them with the 
necessary hard and soft skills to become successful 
global leaders. Participants of the PGDM-DCP 
program undergo rigorous coursework in both 
Ghaziabad and Dubai campuses, allowing them to 
gain prolonged and sustained exposure to 
multicultural environments. The curriculum infuses 
international elements into the DNA of the program, 
preparing students for international careers. Course 
Delivery by International faculty members from 
renowned  institutions worldwide, who possess 
diverse perspectives, extensive expertise, and 
innovative teaching methods, plays a crucial role in 
cultivating a global mindset within the classroom. 
This foundation is further strengthened by super 
specialization tracks, customized course content, 
international internships, and industry projects, 
which collectively helps promote a holistic 
international perspective among PGDM-DCP 
students. The growing number of DCP students 
pursuing global careers is a testament to the 
effectiveness of this aspect of the program.

The two-year full-time program also provides 
opportunities for UAE immersion modules and  

international internships, enabling participants to 
gain exposure to business ecosystem in the Middle 
East and the nuances of businesses in multicultural 
environments. The program offers three super 
specializations, namely Advanced Quantitative 
Finance, International Trade and Logistics, and 
International Business and Marketing. The 
customized program design empowers students to 
acquire specialized skill sets that are necessary for  
ccelerated careers in global settings. All students of 
the PGDM-DCP program are required to complete a   
mandatory International Summer Internship Project 
with reputed organizations in Dubai/UAE. This 
opportunity provides invaluable exposure to the 
different facets of a global business environment and 
provides practical   experience for students to apply 
the theoretical concepts learned in the program.

Overall, the Post Graduate Diploma in Management – 
Dual Country Program (PGDM-DCP) is an excellent 
opportunity for aspiring global leaders to acquire a 
holistic international perspective, specialized skill 
sets, and practical experience to pursue a global 
career.

PGDM DCP 08



Term II
(IMT Ghaziabad)

Business Communication – II

Business Environment

Business & Corporate Finance

Marketing Management – II

Managerial Accounting 

Supply Chain Management 

Human Resource Management

Legal Aspects of Business – II

Spread Sheet Modelling

Case Learning Pedagogy

Quantitative Methods

Micro Economics

Personal Growth Lab

Critical and Analytical Thinking

Experiential Learning Lab

Foundation Term
(IMT Ghaziabad)

Term I
(IMT Ghaziabad)

Business Communication – I

Marketing Management – I

Operations Management

Organizational Behavior

Financial Accounting

Macroeconomics - Principles and Policies

Management Information Systems

Legal Aspects of Business-I

Business Research Methods

Strategic Management

Specialization Track Course # 1

Specialization Track Course # 2

Specialization Track Course # 3

Specialization Track Course # 4

Term III
(IMT Dubai)

Workshops
(IMT Ghaziabad)

Design Thinking and Innovation (TI)

Specialization Course # 5

Specialization Course # 6

Specialization Course # 7

Specialization Course # 8

Specialization Course # 9

Term IV
(IMT Dubai)

International Internship 
(IMT Dubai)

SIP/Company Project

Specialization Course # 10

Specialization Course # 11

Specialization Course # 12

Specialization Course # 13

Specialization Course # 14 (AQF)/ 
Industry Project - I (ITL & IBM)

Term V
(IMT Ghaziabad)

Term VI
(IMT Ghaziabad)

Specialization Course # 15

Specialization Course # 16

Specialization Course # 17

Specialization Course # 18 (AQF)/ 
Industry Project - II (ITL & IBM)

Development 
Courses ( IMTG & IMTD)

Psychometric Assessment/Counselling Sessions

Industry/Company Lecture Series 

Leadership/CxO Series

New Emerging Technologies Series 

Workshops
(IMT Dubai)

Data Science and Analytics (TII)

Entrepreneurship and New Venture (TIII)

Mathematics for Finance (Only for AQF)
(TIII)

Advanced Quantitative Finance (AQF)

International Trade and Logistics (ITL)

International Business and Marketing (IBM)Specialization 
Tracks

Note: The programme architecture is tentative and it can be changed depending 
on Institutional requirement

PROGRAM STRUCTURE
Post Graduate Diploma in Management 
Dual County Programme (PGDM-DCP)

Program Structure 09
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Read more
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TERM III

Advanced Quantitative Finance 
Global Financial Markets and Technical Instruments
Investment Strategies and Portfolio Management
Financial Statement Analysis
Fintech

International Trade and Logistics
Warehousing and Inventory Management
Lean and Quality Management
Global Business Environment
Global Logistics and Trade Documentation

International Business Strategy and Marketing
Strategic Decision Making
Sales & Distribution Management
Consumer Insights & Analytics
Branding Strategy

Human Resource Management
Strategic Staffing
Learning and Development
Performance Management
Compensation and Rewards Management

PGDM DCP ELECTIVES
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TERM IV

Advanced Quantitative Finance 
Behavioural Finance
Financial Derivatives
Wealth Management

International Trade and Logistics
Strategic and Global Procurement
Sustainable Supply Chain 
Digital Supply Chain Management 

International Business Strategy and Marketing
Integrated Marketing Communication
Digital & Social Media Marketing
Market Entry Strategies 

Human Resource Management
Career and Succession Management
Leading and Managing Change
International Human Resource Management

Information Management and Analytics 
(Minor offering)

IT Service Outsourcing and Vendor Management
Digital Transformation Strategy
AI-based businesses

TERM V

Advanced Quantitative Finance 
Mutual Funds/ETFs; Pension Funds; and Hedge Funds
Corporate Restructuring and Business Valuation

International Trade and Logistics
Service Operations Management 
Global Operations Strategy

International Business Strategy and Marketing
Services Management
Luxury Marketing

Information Management and Analytics 
(Minor offering)

Blockchain-based Business Innovation

Human Resource Management
Talent Management
Competency Mapping and Assessment Centres



PGDM-BFS
Post Graduate Diploma in
Management Banking and
Financial Services Programme

The PGDM Banking and Financial Services program 
(BFS) at IMT Ghaziabad is a young program that 
began in 2019, with the aim of creating a 
differentiated, premium, specialized, offering 
catering to the huge demand for multiple skill sets 
within the BFS space. The program provides students 
with contemporary skills and knowledge that are 
relevant for managing core operations of firms 
operating in the banking and financial services sector. 
The goal of the programs is to groom budding 
managers who are not only immediately employable 
in core banking and financial services functions but 
who can be groomed as future BFSI leaders. In 
2024-25, the program would see a major upgrade, 
with an exclusive immersion program in Mumbai in 
association with an industry training partner to give 
students the best blend of theory, practice, history, 
data and disruption. We are happy to engage with 

our recruiters to modify the curriculum in line with 
changing industry requirements.

In the five years since inception, this program has 
become highly sought after, with batch sizes steadily 
increasing to 120 for the incoming cohort, with 
eventual plans to go up to 180. The USPs of the 
program include the differentiated curriculum 
aligned with the industry, the strong alliance with 
Vlerick Business School (Belgium) who deliver a 
significant share of the international component of 
the program, and the superior placement stats of the 
past 2 batches. Since the inception of the BFS 
program, BFSI has emerged as the most prominent 
sector for recruitment at IMT for SIP and Final 
placements across all programs.

Joint program 
designed by IMT and 

Vlerick Business School 
(VBS) faculty 

The PGDM - BFS course 
structure is a judicious blend 

of core management, Banking 
and Financial services courses 

The program will equip the 
students with key concepts, 

tools and techniques that will 
help them to succeed in the 

banking and financial service 
companies

The management  courses will 
include Accounting, Finance, HR, 

Marketing & General manage-
ment in the first and second 

term coursework.

The BFS specific courses include Introduction to 
Banking and Financial Services Risk Management in 

BFS covering treasury, liquidity, capital, market, 
correlation,  operational and ESG risks Introduction to                          

Fin Markets - Fx, bond, derivatives ALCM -                        
behaviouralisation, transfer pricing, structural interest 

rate risk,  Management Accounting, Insurance                 
Management and Global Asset Allocation

Course will help students to understand 
how FinTech companies are   disrupting 

the traditional banking and financial 
services   industry. 

PGDM BFS 11



PROGRAM STRUCTURE
Post Graduate Diploma in Management 
Banking & Financial Services Programme (PGDM-BFS)

Program Structure 12

Program Structure 2024-26
Read more

Term II

Bank Management

Financial Statement Analysis

Management Accounting

Financial Derivatives

Business Valuation

Human Resource Management

Marketing Management

Spreadsheet Modelling

Case Learning Pedagogy

Quantitative Methods

Micro Economics

Personal Growth Lab

Critical and Analytical Thinking

Experiential Learning Lab

Introduction to Python

Introduction to Data Visualization

Foundation Term Term I

Financial Accounting

Introduction to Banking and 
Financial Services

Corporate Finance 

Communication for Managers

Macroeconomics & Monetary Policy

Organizational Behaviour

Financial Risk Management

Mergers, Acquisitions and Corporate 
Restructuring

Basics of Databases using SAS/SQL

Corporate Banking

Marketing of Financial Services

Service Excellence in Banking Projects

Investment Banking

International Finance (including trade finance)

Navigating Bloomberg and Reuters

Contemporary Topics in BFS

Term III

Term-VII

Bootcamp

Risk Management in BFS - III 

Insurance Management

Fintech

Wealth Management

Data Analytics and Artificial Intelligence

Term IV

Security Analysis and Portfolio Management

Internship

Summer Internship (8-10 Weeks)

Global Asset Allocation

Venture Capital & Private Equity 

Platforms, Ecosystems and Open Banking 

Machine Learning for BFSI

Elective 1

Term V

Elective 2

Term VI

Digital strategy

Innovation and Entrepreneurship

Leadership and Negotiation Skills

Financing Large Projects

Strategic Management

Behavioural Economics

Derivatives Management
Fixed Income Securities
Service Excellence and Relationship Management
 

BFS Electives 

https://www.imt.edu/pgdm-bfs/


IMTG FACULTY

Associate Professor
Phd, M Sc

Dr. Santosh K Shrivastav

Business Analytics

Adjunct Associate Professor
PhD, MA, M Phil

Dr. Shailey Dash

Associate Professor
PhD, MA

Dr. Bhavna Bhalla

Business Communication 

Professor
PhD, MA, B Ed

Dr. Shailja Agarwal

Assistant Professor
PhD, MA

Dr. Akarsh Arora

Economic Environment 
and Policy

Assistant Professor
PhD, MA

Dr. Amrita K Bhattacharyya

Professor
PhD, M Sc, M Phil

Dr. Kasturi Das

Professor
PhD, M Sc, P.G. Diploma in Development Policy

Dr. Manas Paul

Associate Professor
PhD, MA, M Phil

Dr. Ranjana Agarwal

Assistant Professor
PhD, MA

Dr. Ratna Vadra

Professor
PhD, M Sc (Applied Mathematics), 
P. G. Diploma in Development Policy

Dr. Subhajit Bhattacharyya

Assistant Professor
PhD, M.Sc

Dr. Vivek Jadhav

Head of the BFS Program and Adjunct Professor
PGP, Fellowship in Risk Management

Prof. Anand Krishnamoorthi

Finance

Associate Professor
EFPM, PGDM, CFA, FRM, M Tech

Dr. Arit Chaudhury

Associate Professor
PhD, PGDBM, Fellow ICAI, FICWA

Dr. Ashish Varma

Professor
PhD, MBA, FCMA

Dr. Barnali Chaklader

Assistant Professor
PhD, MBA

Dr. Hardeep Singh Mundi

Professor
PhD, Post-graduate Diploma in 
International Business, CISI Masters in Wealth

Dr. Harsimran Sandhu

Adjunct Professor
MBA, CAIIB, M Sc

Prof. N. R. Bhusnurmath

Assistant Professor
PhD, M Com

Dr. Neharika Sobti

Associate Professor
PhD, MBA, CA, M Com

Dr. Puja Aggarwal Gulati

Adjunct Professor
MBA

Prof. Puneet Gupta

Associate Professor
FPM, MBA

Dr. Ritesh Pandey

Associate Professor
PhD, MBA, LLB

Dr. Sachin Choudhry

Assistant Professor
PhD, MBA

Dr. Nidheesh Joseph

Assistant Professor
PhD, MBA

Dr. Poonam Barhoi

Professor
PhD, MCA

Dr. Poonam Garg

Information Technology Management

Professor
PhD, MS, MCA

Dr. Reema Khurana

Professor
PhD, MCA

Dr. Susmi Routray

Associate Professor
PhD, MBA

Dr. Abhigyan Sarkar

Marketing Management

Professor
FPM, Post Graduate Diploma in Rural Management

Dr. Abhishek

Assistant Professor
PhD, MA

Dr. Akanksha Batra

Associate Dean - International Relations & Rankings
PhD, PGDM

Dr. Anjali Malik

Assistant Professor
PhD, M Com

Dr. Alisha Dhal

Associate Professor
FPM, MBA

Dr. Richa Saxena

Professor
PhD, MA, M Phil

Dr. Bindu Gupta

Assistant Professor
PhD, MA

Dr. Nidhi Yadav

Human Resource Management

IMT Faculty 13

Assistant Professor
PhD , M Com

Dr. Prachi Jain Assistant Professor
PhD

Dr. Ruchi Payal



Professor
FPM, MBA

Dr. Sapna Popli

Professor
PhD, MBA

Dr. Sita Mishra

Assistant Professor
PhD, MBA

Dr. Subhojit Sengupta

Adjunct Associate Professor
PhD, MBA

Dr. Surajit Bag

Assistant Professor
PhD, Master of Engineering (M.E.) 
in Production Engineering

Dr. Arindam Debroy

Operations Management

Associate Professor
PhD, MA, M Phil

Dr. Gunjan Malhotra

Assistant Professor
PhD, B Tech

Dr. Gurmeet Singh

Assistant Professor
PhD, M Tech

Dr. Kaustov Chakraborty

Assistant Professor
PhD, M Tech

Dr. Manjeet Kharub

Professor
PhD, M Sc

Dr. Mrinalini Shah

Adjunct Associate Professor
PhD, MBA

Dr. Radha Mohan Gupta

Associate Professor
PhD, M Tech

Dr. Ratri Parida

Professor
PhD, MBA

Dr. Tripti Ghosh Sharma

Director
PhD, PGDBA

Dr. Vishal Talwar

Dean - Accreditations Rankings & Quality Assurance
PhD, MBA

Dr. Amit Sareen

Strategy, Innovation and Entrepreneurship

Adjunct Faculty
PhD (Honorary), LLB, BA

Dr. Kanishka Pandey

Assistant Professor
FPM, MBA

Dr. Nivisha Singh

Associate Professor
FPM, MBA, M Sc

Dr. Shalini Rahul Tiwari

Assistant Professor
FPM, MBA

Dr. Simran Sodhi

Associate Dean - Academics
FPM, MBA

Dr. Rakesh Kumar Singh

Associate Professor
PhD (Fellow in Management), PGDM

Dr. Sandip Mukhopadhyay

IMT Faculty 14

Professor
PhD, MBA, M Phil

Dr. Harvinder Singh

Assistant Professor
PhD, MBA

Dr. Imran Khan

Adjunct Professor
PGDM

Prof. Jishnu Changkakoti

Associate Professor
PhD, MBA

Dr. Juhi Gahlot Sarkar

Assistant Professor
FPM, M Com

Dr. Neha Srivastava

Assistant Professor
FPM, PGP

Dr. Anand Jhawar

Associate Professor
FPM, MBA

Dr. Garima Saxena

Assistant Professor
PhD, M Com

Dr. Nikhita Tuli

Assistant Professor
PhD, M Tech

Dr. Dindayal Agrawal

Assistant Professor
PhD

Dr. Rahul Mishra

Assistant Professor
PhD, MBA

Dr. Rizwan Manzoor



STUDENT
ACHIEVEMENTS

2023-25
NATIONAL FINALIST
Amazon Customer Excellence 
Amazon India

NATIONAL FINALIST
Sun Tzu - National Case Study 
Avalon Consulting

2022-24

Student Achievements 15

2022-24
NATIONAL FINALIST
The GSK's ECube 2023 
GlaxoSmithKline Consumer Healthcare Ltd

NATIONAL FINALIST
ThinkAloud 2023
GE HealthCare India

2022-24

2022-24
NATIONAL FINALIST
Big Idea B-Plan Contest 2023
V-Guard Industries Ltd.

NATIONAL FINALIST
Perfetti Confy Challenge 
Perfetti Van Melle India Ltd.

2022-24

2022-24
NATIONAL FINALIST
Steel-a-thon Season X
Tata Steel Ltd.

NATIONAL FINALIST
TVS Credit E.P.I.C
TVS Credit Services Ltd.

2022-24

2022-24
NATIONAL FINALIST
Accenture Innovation Challenge
Accenture Technology

NATIONAL FINALIST
Tally BizWiz 2023
Tally Solutions

2023-25

2022-24
NATIONAL FINALIST
TrenDSetter 2.0
DS Group

NATIONAL FINALIST
Reckitt GLOBAL Challenge
Reckitt Benckiser (India) Ltd.

2022-24

2022-24
NATIONAL WINNER
The GSK's ECube 2023 
GlaxoSmithKline Consumer Healthcare Ltd

NATIONAL WINNER
Consumerizea
General Mills India

2022-24

2022-24
NATIONAL WINNER
Flipkart Wired 7.0 Campus CC
Flipkart Internet Private Limited

NATIONAL 1ST RUNNERS UP
SOAR
Air India Ltd.

2022-24

2023-25
NATIONAL 1ST RUNNERS UP
Dabur Verve Season 2
Dabur India Ltd.

NATIONAL 1ST RUNNERS UP
Resolve" - Innovation and Excellence
Adani Wilmar Ltd.

2023-25



ACADEMIC COMMITTEE

The committee dedicates itself to being the 
bridge between teachers and their students, 
ensuring academic rigour while balancing it 
with accessibility and innovative pedagogical 
systems that create an ideal learning environ-
ment for every student. The Academic Commit-
tee works closely with the administration to 
oversee the student academic affairs of the 
institute and make recommendations about the 
academic programs and strategic priorities.

ADMISSION COMMITTEE

The IMT Admissions Committee is a student 
coordinated association committed to improv-
ing the quality and diversity of future IMTians 
through several initiatives conducted by the 
team. The Committee facilitates, coordinates, 
and manages the entire admission process and 
acts as a liaison between the Institute and 
aspirants, providing them with all the informa-
tion they require about the Institute. 

BETA GAMMA SIGMA
COMMITTEE

BGS IMT Chapter facilitates the induction of the 
top 20% of MBA students of IMT Ghaziabad into 
the BGS International Honor Society. The 
committee organizes various case study         
competitions and panel discussions by               
collaborating with BGS chapters across the 
globe like UUM Malaysia, ICESI Colombia and 
FGCU Florida. 

ALUMNI RELATIONSHIP
COMMITTEE

The Alumni Relationship Committee (ARC), a 
student-driven body with faculty mentors, is 
committed to nurturing and strengthening the 
bonds of the Alumni with their Alma Mater. The 
ARC also ensures that present students regularly 
get to interact with their alumni, allowing them 
to learn from their predecessors and inspire 
them to be the best version of themselves. 

E-CELL COMMITTEE

E-Cell's motto is to inculcate the spirit of 
entrepreneurship amongst students, and we 
strive to help future founders move from 
ideation to execution. We encourage budding 
entrepreneurs to develop feasible ideas through 
competitions like Concepto, StartupWeekend, 
and E-conclave and provide incubation support 
and mentorship to aspiring entrepreneurs 
across the country. 

CULTURAL COMMITTEE

The vibrant Cultural Committee of IMT is the 
beating heart of campus life. Understanding 
that a well-rounded MBA experience goes 
beyond textbooks, the committee orchestrates 
a whirlwind of events, from exciting social 
gatherings to thought-provoking cultural 
showcases. Their infectious enthusiasm ensures 
you'll find countless reasons to laugh, enjoy, 
build bonds, and make memories that will last a 
lifetime.

FINESSE

The official finance club of IMT Ghaziabad under 
the Centre for Financial Markets (CFM), IMT 
Ghaziabad, is a student-led initiative dedicated 
to offering students a comprehensive under-
standing of business and finance through 
partnerships with industry experts and eminent 
leaders of the financial world. Finesse also 
organises several competitions, including 
Riscon, which features the Equity Research and 
Portfolio Management challenges to help 
students enrich their financial acumen.

HEALTH AND WELLNESS CLUB

At the Health and Wellness Club, we're dedicat-
ed to helping you embrace a healthier, happier 
lifestyle!
Conquer challenging treks, engage in thrilling 
laser tag battles, and push your limits in 
marathons. But wait, there's more! We go 
beyond fitness, organizing social events and 
workshops to connect you with like-minded 
individuals and empower you on your wellness 
journey.

STUDENT INITIATIVES
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RACE - RESEARCH AND 
CONSULTANCY ENTERPRISE

RACE - “The Official” Consulting Club of the IMT, 
Ghaziabad. Established in the year 2007, the 
committee strives to develop and maintain 
relationships with consulting firms. It acts as a 
launchpad for students inclined towards a 
future in the consulting field by giving exposure 
through real-life projects from the industry. 

INTERNATIONAL 
RELATION COMMITTEE

International Relations Centre (IRC) at IMT 
Ghaziabad engages in a wide range of activities 
that ensure that the students gain holistic 
knowledge aligned with the international 
curriculum. By organizing faculty and student 
exchanges, International Immersion 
programmes, short-term exchange 
programmes (STEP), collaborative research 
activities, guest lectures, and workshops with 
partner schools/universities, IRC gives students 
and faculty the essential cross-cultural, academ-
ic, and industrial experience. 

THROB - THE HR & OB CLUB
We aim to cultivate a dynamic community of HR 
& OB enthusiasts, and better people leaders at 
IMT. We are dedicated to empowering them 
with the skills, knowledge, and opportunities 
they need to succeed. Through interactive 
sessions, enriching seminars, industry talks, and 
multifaceted events, we empower students to 
excel in the ever-evolving corporate landscape."

IT AND ANALYTICS CLUB

The Information Technology & Analytics Club 
(ITAC) is a community of students passionate 
about IT and data analytics. Our vision is to 
create a dynamic learning environment that 
extends beyond the classroom, providing a 
collaborative platform for students to explore, 
innovate, and excel in the field, through 
workshops, guest lectures, and competitions. 
We empower students to develop cutting-edge 
skills in data analytics and visualization, 
enabling them to transform information into 
actionable insights. 

THE OPERATIONS CLUB
The club's mission is to ignite passion and raise 
awareness about the importance of this domain 
in the current business world.
The vision of the club is to facilitate professional 
development in the field of Operations Manage-
ment, empowering students to achieve their 
career goals and emerge as impactful leaders in 
the business world. Practical knowledge 
garnered through club activities equips 
members to navigate real-world operational 
challenges effectively and efficiently.

PLACEMENT COMMITTEE
The Placement Committee comprises of 
students who have been hand-picked to act as 
the corporate interface of the college, i.e., to act 
as a liaison between the corporate world and 
the student community. The Placement 
activities are augmented by a plethora of 
Campus Engagement initiatives, including 
Leadership Talks, Guest Lectures and Pre-Place-
ment Talks, which give students an insight into 
the corporate world.

PRISM COMMITTEE

With the growing importance of digital 
presence and public relations in the business 
world, PRISM committee makes sure the brand 
IMT Ghaziabad shines perfectly. In addition to 
this, we also showcase the student led activities 
and events happening throughout the year via 
social media to all our stakeholders.

STUDENT AFFAIRS AND WELFARE COUNCIL

The Students Affairs and Welfare Council of IMT 
Ghaziabad acts as a bridge between the student 
community and the administration of the 
institution. It oversees the smooth functioning 
of the campus infrastructure and discipline. It 
acts as an interface between the different 
student bodies. The council organizes various 
events, from the annual flagship management 
and cultural festival - Passion, to personality 
development programs to groom the incoming 
students.

STUDENT INITIATIVES
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International Relations Centre (IRC), at IMT Ghaziabad,   
develops and maintains global partners for IMT. With a vision 
to bring the best global management practices and learnings 
to IMT fraternity, IMT Ghaziabad was one of the pioneers to 
start the International Relations Centre right in 2005. 

Currently, IMT Ghaziabad has active partnerships with 52 
international Business Schools / Universities across the globe 
as partners. Out of these 52 partners, there are 19 
schools/universities with triple crown accreditations (AACSB, 

EQUIS, and AMBA), 10 schools with double crown accredita-
tions, and other 13 of these have the single crown.  

The Institute facilitates numerous incoming and outgoing 
exchange programmes for students as well as faculty with 
these partner institutions. This enables students to develop a 
profound comprehension of the various cultural, geographi-
cal, traditional and educational facets that drive and empow-
er the efficient functioning of business entities.

Key activities of IRC
Collaborations with leading national and international institutes to shape up focusing on the following aspects:

Students Exchange Program facilitates both Incoming 
and Outgoing Exchange Programs with partner schools 
across the globe which helps them gain the necessary 
cross-cultural academic exposure.

1 Student Exchange Programs: 

Collaborations with faculty members from partner 
schools for facilitating incoming and outgoing exchange 
programs. 

Faculty Exchange Programs: 2

Faculty members collaborate to produce quality research 
papers and case studies.

3 Joint Research Programs: 

Short Term Exchange Program (STEP):  STEP is a custom-
ized model where students can earn certain credits in a 
short period.  It is a power-packed program where 
students attend in-house lectures, make company/orga-
nization visits along with cultural visits.  In some STEP 
programs, students from both institutions collaborate 
and work on a project provided by the industry. 

4 Short Term Exchange Program (STEP):

Recent Achievements 
New Partner - The UNSW Business School, 
The University of New South Wales 
Established in 1949, UNSW is a research university and a member 
of Universitas 21, a global network of research universities. It has 
international exchange and research partnerships with over 200 
universities around the world.  The University of New South Wales 
(UNSW), also known as UNSW Sydney, is a public research univer-
sity based in Sydney, New South Wales, Australia. 

Rankings: QS World University ranking-19
Palmes Ranking: 5 Palmes
Accreditations: AACSB, EQUIS, AMBA

EMLYON Business School, France 

India immersion program
1. Deusto Business School, Spain – November 24 to December 4, 
2023
The International Relations Centre (IRC) conducted an ‘India 
Immersion Program’ for our Spanish partner, Deusto Business 
School, San Sebastian.  We hosted a group of 11 students from 
Deusto for a 10-day program from November 24 to December 4, 
2023. It was a diverse group of students with origins ranging from 

INTERNATIONAL
RELATIONS

EMLYON Business School, France: is a French business school in 
Lyon, France, established in 1872, and affiliated with the Lyon 
Chamber of Commerce and Industry. It is a private higher-educa-
tion establishment recognized by the French State. It is one of the 
oldest business schools in Europe. Emlyon is among the 1% of 
global business schools accredited by the three international 
accreditation systems: AACSB, EQUIS, and AMBA. It is a highly 
ranked globally among schools of business and management.
The School hosts 9050 students representing 125 nationalities in 

undergraduate and postgraduate programs, along with nearly 
6,900 participants in executive education programs. It draws on a 
network of 190 international academic partners and leads a 
community of 41,700 alumni in 130 different countries.
Accreditations: EQUIS, AACSB and AMBA
Eduniversal Ranking: 5 Palmes
FT Ranking:
- 4 in France – Masters in Management 2023
- Top 10  - European Business School 2023
- European Business School 2022 : 10th business school in Europe
QS Ranking:
- QS Business Master's Rankings 2024 - Master in Management - 
Grande Ecole Program : no.4 in France
QS Executive MBA Rankings 2023 - Executive MBA : No. 4 in 
France and No. 27 worldwide

International Relations 18



countries like Spain, Germany, Croatia, Poland, Russia, Mexico 
and USA. The Program's primary objective was to create               
opportunities for these visiting students to gain first-hand           
experience about Indian business culture, traditions, industries, 
and operations. Also, it was an opportunity for them to immerse 
with Indian students at IMTG.
The group attended 9 sessions on different topics by faculty 
members. For their industry visits, we arranged Mother Dairy 
plant, National Rail Museum, Alpha Maier (Gurgaon), BGEE   
(Faridabad) and cloth industry in Pilkhua and a rural village near 
Ghaziabad. We also arranged cultural trips to Delhi and Agra 
apart from cultural musical program (typical Indian classical music) 
and yoga sessions.
2. SCTE Business School, Portugal – January 21 to 26, 2024
We completed another customized program for our Portuguese 
partner, ISCTE Business School, Lisbon. The program was       
scheduled from January 21 to 26, 2024 with 12 students and a 
professor. The program was power packed with in-house lectures, 
industry visits, live project with industry, cultural trips etc.

International immersion for PGDM EXP 
2023-25
For the current PGDM ExP 2023-25 batch (26 students), the 
compulsory international immersion (Term III) is scheduled 
between April 30 and May 28, 2024. Our Portuguese partner, 
ISCTE Business School, Lisbon, Portugal was selected by the 
executive program committee for this year as the immersion 
partner.
This is a four-week-long program. The students will complete the 
following four courses (15 classroom hours each): Intercultural 
Management, Marketing and Innovation, Change Management 
and Digital Transformation. The program comprises 6 credits and 
60 classroom hours. Multiple corporate and cultural visits are also 
included in the program.
ISCTE has accreditations and rankings like AACSB and AMBA.  It 
is a QS ranked school with 3 Palmes. The MoU was signed in the 
year 2012 and ISCTE is one of our active partners. It sends a group 
of students every year to IMTG for short-term immersion program 
and also participates in faculty exchange frequently.

Student Exchange – Outgoing 

Forty-two (42) IMTG students completed their international 
student exchange program at one of our partner schools. They 
will be completing their Term III (January - March 2024) at the 
partner school they are visiting. This year, we sent our students to 
the following schools: 

University of California, Davis, USA 
HHL Leipzig Graduate School of Management, Germany 
ALBA Graduate Business School, Greece
IESEG School of Management, France
Toulouse Business School, France
KEDGE Business School, France
Burgundy School of Business, France

INTERNATIONAL
RELATIONS

Partner Insititutes

International Relations 19



Centre for Financial Markets (CFM)
The Centre for financial markets (CFM) was set up to foster a collaborative ecosystem that brings together IMT alums, students, faculty, 
and industry experts from the financial sector. This synergy allows us to elevate academic course delivery, enrich research outputs, 
strengthen networks within the financial sector, and enhance industry training activities. Under the CFM, IMT-G has a full-fledged 
Bloomberg lab with 12 live terminals which facilitates all these activities along with getting the students industry ready through “learning 
by doing”. The CFM is entirely student run and comes up with regular comprehensive sector reports as well as the flagship insightful 
monthly magazine “Finshastra”. 

Batch Profile BFS (2022-24)

Centre for Enterprise & Business Improvement (CEBI)
The Centre for Enterprise and Business Improvement is developed as industry-academia interface and operated as the ‘consulting’ arm 
of IMTG. It was conceptualised in November 2021 and was made operational in March 2022. CEBI focuses on inviting either a) faculty-led 
paid consulting projects or b) student-led and faculty-mentored pro-bono consulting projects. CEBI aims to help the industry ‘see things 
differently’ and collaborate in tackling problem statements. CEBI leverages the academic and research potential of IMTG faculty and 
practitioner expertise to deliver business growth via advisory-based or implementation-based consultancy.

The centre has delivered several projects in the area of product strategy, product portfolio evaluation, go-to-market Strategy, and market 
research to high-growth start-ups and listed companies. The key focus areas of practice for CEBI are Analytics, Fintech, and Growth 
Strategy. A core group of Practice-oriented academics with substantial Global industry and consultancy experience runs the Centre. CEBI 
also involves IMT Ghaziabad students in industry projects, providing an experiential learning opportunity to students along with industry 
exposure. CEBI’s Vision is to help businesses ‘see things differently,’ and the Centre is on a Mission to create a meaningful impact in 
business and society by collaborating with industry and leveraging IMTs academic strengths. Two projects are completed, four are in 
ongoing phase and other are in the approval phase.

Centre for Data Science (CDS)
As a result of the digital revolution, most organizations are covered with data in an orderly and informal manner. Organizations around 
the world have faced a major challenge in transforming knowledge into a better decision-making body. Building data science and 
artificial intelligence (AI) skills are very important to organizations. Border organizations have begun using data science and AI to grow 
and transform their strategies. A deeper understanding of these ideas, and their role in the business is now crucial for leaders to position 
their organizations, as the next wave of competition will be based on these new sciences. They need to identify data science and AI 
opportunities in order to make a profit, to understand its meaning in business and to plan its implementation. Therefore, in a 
forward-looking organization, investing in building skills in data science and AI for survival and growth is important.  
 
The Centre for Data Science (CDS) is committed to playing a key role in this changing environment by producing and disseminating 
information in the field of data science. It is a dedicated Centre for advanced teaching and training in Data Science and promote 
cutting-edge and collaborative research in the field of Data Science. It also helps to impart analytical acumen for consulting through 
industry and academia collaboration. The activities of CDS include short-term and long-term training program, technology workshops, 
data science hackathons and masterclasses on analytics, research symposiums, conferences, research workshop, etc.

Centre of Excellence 20
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Centre for Faculty Development (CFD)
The Centre for Faculty Development (CFD) at IMT Ghaziabad was established in 2021 to organize development programs for faculty. The 
key objective of the centre is to help acclimatize newly appointed faculty members with the academic culture and environment at IMT as 
well as initiate and implement various faculty development programs, workshops and events. 

More than 20 faculty development programs have been conducted by CFD in the last two years. CFD has the following four tracks: 

The mentor-mentee track: A guardianship program to ensure the well-being of the mentees and provide them guidance, support, 
and motivation, so as to make them feel rooted to IMT 

The teaching excellence track: It introduces faculty members to macro-level principles of effective teaching and offers tools and 
techniques to encourage teaching innovation for effective student engagement

The research excellence track: CFD provides a repository of information and resources to facilitate the research excellence of faculty 
members. CFD intends to provide policy-related, resource-related, and capability-related support to help harness the best research 
potential of faculties.

The leadership excellence track: It aims to acclimatize mentees with various leadership and administrative functional areas, roles and 
responsibilities, and best practices. CFD will assess which leadership/administrative roles would best suit the faculty members, based 
on their interests and desire to contribute.

The Art of Writing 7 types of Literature Review 
- Prof. Justin Paul

Experiential Learning and Gamification 
of an Educational Course - Dr. Vinod  Dumblekar  Multivariate Data Analysis using AMOS 

- Pro. Amit Shankar - IIM Vishakapatnam

Paper Development Workshop Crafting 
a Research Manuscript - Prf. Om Narasimhan

CENTRE OF EXCELLENCE

Institution’s Innovation Council (IIC)
In the year 2018, the Ministry of Education (MoE) through MoE’s Innovation Cell (MIC) launched the Institution’s Innovation Council (IIC) 
program in collaboration with AICTE for Higher Educational Institutions (HEIs) to systematically foster the culture of innovation and 
start-up ecosystem in educational institutions. This initiative was rolled out in phases over the next 4 years among all the HEIs. IMT               
established the IIC in January 2023 and became fully active in April 2023. Primarily, IICs’ role is to engage its faculty, students and staff 
in various innovation and entrepreneurship-related activities such as ideation, problem solving, Proof of Concept development, Design 
Thinking, IPR, project handling and management at Pre-incubation/Incubation stage, etc., so that innovation and entrepreneurship 
ecosystem gets established and stabilized in HEIs. 

IIC model is unique and distinct as it integrates the functionalities of flexibility calendar activities, scoring and reward system,                    
decentralizing operation with division of work, progress monitoring and incentive mechanisms in a coordinated manner through a robust 
digital platform. Under the aegis of the IIC, IMT’s Incubator launched its first cohort of 12 incubating companies/startups on April 26, 
2023. These startups represent significant sectors such as – healthcare, AI-ML, AR-VR, Education, elderly care, food tech, agriculture, and 
retail. So far, these startups have been mentored by various experts and IMT alum-entrepreneurs on aspects such as – business model 
canvas, go-to-market strategy, creating a pitch deck, and creating a business plan. Besides, regular mentoring sessions are scheduled 
every month so that the startups can easily overcome the initial challenges and move fast. IMT’s IIC has planned activities to be conducted 
in each quarter. In the coming quarters, the IMT fraternity will be organizing some exciting events such as – hackathons, innovation days,           
entrepreneurship and innovation conclaves, business plan competitions, interaction with leading entrepreneurs, etc. IMT’s IIC aims to 
become a leading and thriving council in India in the next few years.

Centre of Excellence 21
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BATCH PROFILE 2024-26

10%

19%

21%
8%

42%

FR
ES

H
ER

0 
- 1

 Y
EA

RS

1 
- 2

 Y
EA

RS

2 
- 3

 Y
EA

RS

3 
+ 

YE
AR

S

EXPERIENCE DIVERSITY

1%
2%

26%

71%
M

AR
KE

TI
N

G

FI
N

AN
CE

H
R

O
PE

RA
TI

O
N

S

SPECIALIZATION

15%

13%

33%

39%

EN
G

IN
EE

RI
N

G

CO
M

M
ER

CE

SC
IE

N
CE

AR
TS

 &
 O

TH
ER

S

ACADEMIC BACKGROUND

MALE 58%
FEMALE 42%

GENDER DIVERSITY

Batch Profile 25

34.91%

7.76% 6.90% 6.47%

IT
 / 

IT
ES

SE
RV

IC
ES

CO
N

SU
LT

IN
G

M
FG

. &
 E

N
G

IN
EE

RI
N

G

6.03%

BF
SI

5.17%

ED
U

CA
TI

O
N

 / 
ED

TE
CH

4.31%

IN
TE

RN
ET

 B
U

SI
N

ES
S 

/ E
-C

O
M

M
ER

CE

28.45%

O
TH

ER
S

SECTOR WISE PAST EXPERIENCE



PGDM DCP 
BATCH PROFILE 2024-26
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PGDM BFS
BATCH PROFILE 2024-26
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SUMMER PLACEMENT 
STATISTICS 2023-25
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FINAL PLACEMENT 
STATISTICS 2022-24

HIGHEST
CTC

62.86
LAKHS

AVERAGE
CTC

17.20
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MEDIAN
CTC

15.86
LAKHS

TOP 10% BATCH
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29.43

TOP 20% BATCH

LAKHS
25.16

Final Placement 29
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PLACEMENT 
PROCESS

Placement Process 30

Invitation
sent to
companies

Profiles
and JDs
shared

Application
Process

Company invited
to deliver
pre placement talk

Selection
Process

Issue of
offer letter

Announcement
of Results

Acceptance of
offer letter



Person Designation Organization

Mr. Sankara Raman

Dr. Purav Gandhi

Ms. Sakshi Aggarwal

Mr. CP Gurnani

Ms. Kanchan Bhatia Kumar 

Mr. Ritesh Bhardwaj 

Mr. Tarun Purohit 

Mr. Mohit Dutta

Mr. Hirav Rajput 

Ms. Aashna Jain

Mr. Vinay Chhabra

Mr. Harpreet Singh

Mr. Nikhil Jain

Mr. Chakrapani Dasika 

Mr. Manish Varshney 

Mr. Kumar Rakesh

Mr. Vishal Makkar

Mr. Umang Sethi 

Mr. Mankesh Patkar

Ms. Anusha Shetty

Mr. Saurabh Makhija

Mr. Ketan Sadashiv Shetty

Mr. Saurabh Assat

Ms. Sonia Bakshi

Mr. Kalyan Chakrabarti

Mr. Puneet Khurana

Mr. Praveen Purohit 

Mr. Pushan Sharma

Mr. Samrat Dutta

SVP / Programme Director with GTC, WPB

Founder

Director, Consumer & Market Intelligence 

CEO

Director - HR, PVM

Associate Director - Sales, PVM

National Head - Channel Marketing 

Sales Director-Pladis India

Vice President-Valuation Services

Vice President-Valuation Services

Associate Director - Platform Solutions Group

Co-Founder & Partner

Executive Director

Director Customer Succssess

Associate Partner - Business Consulting

Associate Director Analyst-Technology Autos

Head-Talent Acquition

Associate Director - HR & Franchise Partner

Head – CP Marketing

Head - Process Excellence, Simplification

Director-Nestle Professional

Associate Director-HR

Associate Director

Director TAS FDD Gurugram leader

CEO, Emaar India

CEO, Fujairah Gold, Vedanta

Dy. Group Chief Human Resource Officer 

Director-Crisil

Senior Associate Lead – Talent Acquisition

HSBC

Healthark Insights

General Mills India

Tech Mahindra Limited

Perfetti Van Melle India Ltd.

Perfetti Van Melle India Ltd.

Hindustan Coca-Cola Beverages Pvt. Ltd.

Pladis Global

Kroll

Kroll

Oxane Partners Ltd.

ProcDNA

ProcDNA

Microsoft

Infosys Ltd.

BNP Paribas India

Zydus Wellness

Yum! Restaurants India Pvt. Ltd.

Bajaj Electricals Ltd.

Vastu Housing Finance Corp.

Nestle India Ltd.

Affinity Global Inc.

Sutra Management Consultancies

Houlihan Lokey 

Emaar India

Vedanta Resource Limited

Vedanta Resource Limited

Crisil Ltd.

Infosys Consulting

INDUSTRY 
ENGAGEMENT

Indusrty Engagement 31



DISTINGUISHED 
ALUMNI

Distinguished Alumni 32

DIPANWITA BHATTACHARJEE
Executive Director, Workforce 
Strategy & Employee 
Experience Lead for India
Morgan Stanley

DAVESH N
Vice President
Accenture Strategy

NIDHI SINGH
Knowledge Director, 
Team Manager GSL
Boston Consulting Group

VAIBHAV RAM
Business Head
Southern Africa Cluster
Godrej Consumer Products Ltd

VASANTH M A YATIN GADIYA
Vice President, 
Business Transformation
Accenture Strategy

Vice President 
Global Finance, Marketing
Coca Cola India

SUJATHA V KUMAR
Head of Marketing
India and South Asia
VISA

SUNAYAN MITRA
Director (GM) Coffee &
Beverages business, 
South Asia Region
Nestlé

SUSHIL BAVEJA
CHRO
Jindal Stainless

ADITEYA KAPOOR 
Division Vice President, 
Pacific Asia Abbott Nutrition
Abbott

ARPANA RAWAT
Managing Director
Accenture

DEBANJAN BANERJEE
Asia Technology 
Transformation 
Director & CIO
Pernod Ricard India.

SANDEEP DHAR
Chief Delivery Officer
Apexon

SUMEET NARANG
President & BU Head
-Probiking (KTM)
BAJAJ Auto Ltd.

DEEPAK MANGLA
CEO Corporate Centres 
India and Philippines
JP Morgan Services



Alumni Meet / Events 33
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EVENTS 2023-24



PLACEMENT
TEAM

Sanskriti Mishra
Sarthak Dubey
Satyam Kumar
Sourav Sarkar
Vaibhav Thakur
Vansh Wadhwa
Yatharth Rohatgi

Karan Badaya
Kavish Choudhary
Mayank Sathe
Palak Singla
Piyush Pandey
Priyesh Kumar
Rahul Kumar
Raja Bothra

Aditi Agarwal
Ankit Aswal
Aryan Batra
Ashima Jain
B Aadithya Srinivas
Gauri Khandelwal
Hemant Kumar
Jayant Narayan Singh

Student Placement Committee

Placement Team 34

anil.kumar@imt.edu

0120-4083400

Head - Placements

Mr. Anil Kumar

vmishra@imt.edu

0120-4083362

AGM – Placements

Mr. Vivek Mishra

azanzad@imt.edu

AGM – Placements

Ms. Anuja Zanzad

nbhardwaj@imt.edu

0120-4083215

Sr. Manager - Placements

Ms. Neha Bhardwaj

mbaplacement@imt.edu +91-7428912071 / 72 / 73



mbaplacement@imt.edu

0120 4083400, 4083200

Institute of Management Technology
Raj Nagar, Post Box No. 137
Ghaziabad, Delhi NCR 201001, India

Contact:

www.imt.edu/placement/

#IMTPLACEMENTS


